Integrating SDG’s into UG Design Practice

Mik Pieniazek



AGEING ATELIER JuLy 17

SMART CITY
SRCENEE| |NNQVATION |




DESP:2025,35,45 DESP:3000

Career
Projection




X2
<
<
Q 5 development of
X professional creative practice U(\D

(0]} peer group

convergence
mapping

development of
employability

personal
development

$934no0s??

DESIGN INTENT

o
o=
v

personal 'tahanﬁ:;nmaé(str' $-

capacities e

0,2" (ol
C
Q
e""\M'ronmt--"f‘ta\ C‘y e ﬂt( eQ

PROJECT
CONTEXT
ANALYSIS

PRODUCT
SCENARIO
ANALYSIS






PRODUCT
CRITERIA




CONTEXTUAL
FACTORS




META
RENDS
DRIVERS
TRIGGERS




TEcynoLOGY




GOOD HEALTH
AND WELL-BEING

11!]

Tidit

DECENT WORK 0 e
ECONOMIC GROWTH
13 eon 16 st sreon 17 Foicaous 18 o

INSTITUTIONS

Y, @ &




META
MACRO
MICRO







-
o5y
@)
o
=

m







INNOVATION
SCENARIO
MODELLING



TOOLS DOLLAR STREET VIDEOS DOWNLOADS TEACH IGNORANCE DATA Search

Almost nobody knows the basic global facts!

Welcome to Dollar
Street

- where country otypes fall apart

woulg
neigh

same,

3 f x
!) ly, Philippines
| <
=
@

)



https://www.gapminder.org/

Resources

Find practical guidance and insights on how to move towards
a truly sustainable world - from zero-carbon homes, the UN
Sustainable Development Goals and the circular ecanomy to
advice on achieving One Planet Living
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The circular economy: cracking the Six simple features of circular economy
challenge business models
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https://www.bioregional.com/
https://www.bioregional.com/
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What air quality means

Alr quality in your area

3. Effects on health
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5. Leaving the engine running

Walking and cycling

(vehicle idling)

. Burning wood, coal or

other solid fuels at home

. Sources of air pollution

Poor air quality affects us all. It affects our health and has a cost for our society, our
economy and the environment. Air quality in England has improved since the 1970s, but
there is still more to do.

We're working to make sure that we meet targets to reduce emissions by 2030 and
improve the air we breathe.

This page sets out:

* what air pollutien s
= whereit comes from

* what we can all do to reduce it

1. What air quality means

Air quality is the term we use to describe how polluted the air we breathe is. When air
quality is poor, pollutants in the air may be hazardous to people, particularly those with
lung or heart conditions.

Clean air is a basic requi t of a healthy for us all to live in, work, and
bring up families. Air gquality has imp ignii in recent bt there are
some parts of our country where there are levels of air pollution. We're

committed to the most d. in our air.

A5 500N A5

Read the Clean Air Strategy.

2. Air quality in your area

You can find out the air quality in your area on the government’s UK-Air website. It

up to date i ion on air ion and you can search by postcode. The
UK-Air site also provides health advice to support people who are most at risk when air
quality is poor.

Local authorities alse monitor local air quality and may have infarmation on their
websites.,

3. Effects on health

Air pollution is a major public health risk, ranking alongside cancer, heart disease and
obesity. It shartens lives and damages quality of life for many people.

Adults and children with lung or heart problems are at greater risk of symptoms. Health
advice is available for people at-risk when air quality is poor.
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https://www.gov.uk/government/publications/air-quality-explaining-air-pollution/air-quality-explaining-air-pollution-at-a-glance
https://www.gov.uk/government/publications/air-quality-explaining-air-pollution/air-quality-explaining-air-pollution-at-a-glance

wilko

about us | new stores | recruitment media info | doing our bit | contact us

csr policies

Corporate social responsibility or doing our bit as we like to refer it as, is about everything we do as a business - it isn't an added extra, it forms part of our business as
usual.

'We love to support our local communities into doing their bit for the environment, for local good causes and for the improvement of broader social issues.

‘We aim to deliver value to our customers, communities and our own business through being a fair, responsible and efficient retailer. Our business takes responsibility for
its actions, commits to minimising any negative impact on people, the environment and invests in the communities in which we serve.

Our policies

We have developed our policies in line with our doing our bit priorities, which identifies our commitments and plans as part of working towards becoming a more
responsible retailer, which are reviewed and updated regularly:

Responsible sourcing

At wilko, we source preducts our customers want, at the best price they can afford, from suppliers around the globe, to deliver quality and value. Sourcing products and
services in a responsible way is central to our values and vision, and we work to ensure our sourcing practices will not harm or disadvantage those who produce them
and that they have the lowest possible impacts on the environment.

For the issues that matter most to us, we have developed specific policies which our suppliers support the implementation of:
Animal welfare

Chemicals

Palm oil

Packaging

Timber

Responsible Sourcing

In addition we set out our plans and annual progress within our Modern Slavery Statement 2019

Modem Slavery Statement 2018

Modermn Slavery Statement 2017

Ethical practices

As a retailer with strong family values we believe in conducting our business with integrity - acting in an open, honest, fair and balanced way in everything we do. This
principle is fundamental to the way we do business and reaches every part of our organisation. It also means we nurture an open and respectful working environment in
which it is easy to voice any concerns over misconduct or dishonest practices without fear.

For even more information, we have this detailed within our Ethical Pratices Policy.

visit wilko.com
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http://corporate.wilko.com/stories/csr.php
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